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nangns IausznieauRaeai1sudnnssy (Building an Innovation Mindset)
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1. 35AnlWBILInNIsu (Innovation Thinking)
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1.3 wuwawnnazUselesunnansaniaauinnssu

\ina1n8ARaN Drive Mindset vilvisanimiauzau
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Mindset drive behaviors
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2.1 Challenge
2.2 |deas
2.3 Action
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3. MsiguinTEuIuns uazdanislumsaireudnnssu (Design Thinking Process)
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4. winnssuluesAns (Organization Innovation)
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5. wnsasdialunsadrsuinnssulusedns (Innovation Tools)
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